
SEO-ing the  
Seeds of Success:  
How to Make Search Engine 
Optimization Work For You 



Agenda 

Goal: For you to leave 
here knowing exactly 

what SEO is, how 
SEO works and how 

to make SEO work for 
you. 

 

1.  What is SEO? 

2. How does SEO 
work? 

3.  How to make SEO 
work for you? 





PART	   1	  
What is SEO?  
	  



The Internet 

web pages 

4.5  
billion 	  

of adults use 
search engines 
to find 
information 
online 

92%  
 	  



Search Engine Results  
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SEO Tells You 

1. What keywords are important to 
my business? 

2. Why does my site show up where 
it shows up? 

3. How can I make it show up 
higher? 



PART	   2	  
How does SEO work?  
	  



Old Google Results  



NEW Google Results  



Factors that Impact SEO  



3 Factors To Focus On 



PART	   3	  
How to make SEO 
work for you? 
	  



(1) Defining Off-page SEO  

•  Things you can do away from your website 
that influence your search engine rankings. 

•  Primary factor = LINKS 



Tactic (Off-page SEO): 
Get people you know to link to your website online.  

1.  Make a list of: people you know with websites, 
associations you’re in, vendors you use. 

2.  Break list into two parts: people I can make do it, 
people I need to give a reason. 

3.  Email the first group, pick the top 3 easiest of the list 
and do it. 

 
 

Bonus: Want to see who is linking to your site 
right now? Go to moz.com/ose 



(2) Defining On-page SEO  

•  Things you can do on your website that influence 
your search engine rankings. 

•  Primary factor = relevant content, formatted in the 
right way, that Google can read. 



Tactic (On-page SEO):  
Add good content to your website.  

1.  Determine the most important keyword for each 
page.  

2.  Write 600 words of interesting, informative, 
useful information about your keyword. 

3.  Put the words on your website.  

Bonus: Want to see if you did it right? Check 
on browseo.net.  



(3) Defining Local SEO  

•  Things you can do to increase search 
engine rankings related to location e.g. 
catering Chicago. 

•  Primary Factor = Accurate, consistent, and 
widespread NAP. 



Tactic (Local SEO): 
 Make your NAP accurate, consistent and widespread.  

1.  Accurate and consistent name, address 
and phone number. 

2.  Widespread. 
 

Bonus: Want this done for you? Go to 
moz.com/local 



Good vs. Bad  



RECAP 



SEO 

 

1. Get friends to link to you. 

2. Add content that Google 
can understand. 

3. Make your NAP 
accurate, consistent and 
widespread. 

The practice of 
increasing traffic to your 

website through 
organic search engine 

results.  



Now What? 

How do you get your report? 
  
Email jamie@nuphoriq.com  
with the following information: 
name, company name, closest 
main geographic area and 
website URL.  

Email us for a complimentary 
SEO report. 

   

Your report will include:  

•  How your website stacks up 
against your competition.  

•  A prediction of where your site 
will rank after you SEO it. 

•  Three specific tactics to 
improve your SEO.  

 



QUESTIONS? 


